
last month.   Picking up their 
BMW’s this month are: 

Izzy & Lori Matos 

Bill & Caroline Lohmeyer 

Bruce Higgins 

Izzy decided to order his 
BMW 528 from the factory so 
he could get one in “green… the 
color of money!”  At the dealer-
ship, he was fascinated by “all 
of the state-of-the-art technol-
ogy in the car — the GPS sys-
tem, massaging air-conditioned 
seats… and the car practically 
drives itself!”  Izzy points out 
that driving such a phenomenal 
luxury car with his personal 
STEMTech advertising wrap will 
be “a validation of the fact that 
everything works… the product, 
the marketing plan, the com-
pany.”  As he drives his BMW, 
Izzy expects that the car will  
drive his business. 

 Bill and Caroline Lohmeyer 
agree that their BMW will be 
“an attractive magnet” for peo-
ple who may have been reluc-
tant to give STEMTech a try 

Picture yourself in this sce-
nario… 

You stroll into a luxury car 
dealership.  Displayed upon the 
gleaming sales floor are any 
number of magnificent BMW’s, 
Series 3’s, Series 5’s, Series 
7’s.  One of these shiny chariots 
catches your eye and you ap-
proach it, open the door effort-
lessly and slide behind the 
wheel.   

As you scan all the state-of-
the-art dials and take in that 
wonderful “new car” aroma, you 
daydream about piloting this 
spectacular vehicle down a 
winding country road, following 
the GPS system to another road 
adventure. 

When the salesperson steps 
up, you say simply, “I’ll take it!” 
adding that “This one’s on 
STEMTech!”   

An impossible pipedream, 
you say?  Not at all!  When you 
make STEMTech’s Car Bonus 
Program a part of your business 
building strategy, YOU can earn 
a brand-new BMW!   Check the 
STEMTech website and the 
Summer HealthSpan for de-
tails, but here are the basics of 
the three-step program based 
on AutoShip enrollments: 

Step 1: You enroll 20 per-
sonally enrolled AutoShip par-
ticipants (incl. Distributors, 
Retail Customers & Wholesale 
Buyers). 

Step 2:  Each of your Auto-

Ship participants 
enrolls other Auto-
Ship participants, 
adding at least 50 
AutoShips to your 
second level. 

Step 3:  The du-
plication continues 
again, adding at 
least 125 AutoShips 
to your third level. 

Maintain each of these 
Steps for three months, and 
you’ve earned yourself a free 
BMW!  Just think about it… 
You’re building a successful 
STEMTech business with Auto-
Ship anyway, so why not drive 
to your meetings with prospects 
in a luxury vehicle that shows 
them just what STEMTech can 
bring them? 

And your new BMW will 
come complete with a STEM-
Tech “wrap” that you select, a 
classy screen design that adver-
tises YOUR business.  As you 
drive around, people every-
where will take down your per-
sonal contact number, and your 
phone will start ringing off the 
hook, with questions like:  “How 
can a stem cell enhancer get 
me a car like that?”  

STEMTech’s Car Bonus Pro-
gram is attainable for every 
distributor.  Three distributors 
have already earned their 
BMW’s, learning of their wins 
when the 2007 Program was 
launched officially at STEM-
Tech’s First Annual Convention 
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Ray & Christian with Bill , Caroline, Izzy & 

Bruce in front of that shiny new BMW!. 
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until now.  The Lohmeyers 
selected the BMW X-5, an 
SUV, in metallic blue with a 
saddle-colored interior.  Caro-
line says that Bill’s blindness 
means that she will be driv-
ing their new car, which is 
okay: “Bill will be busy on the 
phone, taking all the calls 
that come from people see-
ing the STEMTech wrap” on 
their car’s side and back 
windows.  Their personal 
wrap advertisement encour-
ages people to Earn a BMW 
FREE with STEMTech, and 
Bill and Caroline are “driving 
proof” that it can be done!  

Bruce Higgins expects 
that his new BMW’s wrap will 
attract lots of inquiries and 
“explode my business.”  His 
black-on-black BMW 525i 
sedan will sport side and 
back wraps that urge people 
to contact him to learn how 
to Drive a BMW FREE with 
STEMTech.  For Bruce,  earn-
ing the BMW was a very emo-
tional moment that demon-
strated “I’m finally getting 
somewhere real.”  (Read 
more from Bruce in “From 
the Field,” page 4.) 

T H E  “ W O W ’ S ”  K E E P  C O M I N G !  

introduced our new Car Bo-
nus Program.  I’d say that 
“WOW” just about covers it! 

 The First Annual Conven-
tion has added momentum to 
our already fast-paced growth 
curve, with March shattering 
all previous sales and recruit-
ing records.  And April is on 
track to do the same. 

 Congratulations to our 
Top 10 States, Provinces & 
Territories for the months of 
February and March.  Califor-
nia continues to lead the way 
with major growth, Florida 
has exploded to the number 
two spot, and Puerto Rico 

 Thank you to everyone 
who has sent in emails and 
letters praising the STEM-
Tech First Annual Convention. 
The collective term used has 
been “WOW”!   

 Everything we unveiled 
was very well received… and 
it was quite an impressive 
list:  From the new Global 
Team, to Dr. Donna Antarr, to 
our new pet products, to our 
“new look” global website, 
TeamSTEMTech and 
WealthBuilders websites, to 
our new product sample 
packs and new LeaderShip 
Packs, the excitement kept 
building.  Then, of course, we 

regained the number three 
spot.  Texas and Hawaii also 
made big moves in growth, 
along with Washington and 
Arizona.  Ontario joined the 
Top 10 and is holding off 
Oklahoma, Oregon, Wiscon-
sin, Missouri, Indiana and 
Alberta, all of which are 
strongly vying for that final 
Top Ten slot. 

 We have appreciated 
everyone’s patience as we 
migrated to an upgraded 
software platform this past 
month.  The new system will 
allow us to serve you better 
as our growth continues do-
mestically, and as we con-

tinue our international expan-
sion plans. 

 Stay 
tuned re-
garding our 
upcoming 
pre-launch  
in Mexico, 
May 12th!  
We also 
hope to see 
many of you achieve the rank 
of Director or above, and  
qualify to join us at our Direc-
tor LeaderShip Conference 
this fall.  It will be a weekend 
of all-new training that will 
launch your Fall Growth Sea-
son to new heights! 

by Ray C. Carter, Jr. 

A S K  C H R I S T I A N  

whenever we listen to the 
benefits people relate about 
StemEnhance. 

How does StemEnhance 
compare to the product  
E3LiveTM?  

E3Live is a frozen liquid form 
of AFA.  It is a very good prod-
uct for overall health, but it 
does not compare to Stem- 
Enhance and cannot claim to 
support stem cell release.   

How much StemEnhance is 
in the new pet products? 

Each StemPetsTM chewable 
tablet for dogs contains 
250mg of the StemEnhance 
formula, which is half of the 
amount contained in a Stem- 
Enhance capsule.  StemPets 
is 100% StemEnhance, sim-

ply blended with flavors to 
make dogs love its taste. 

StemEquineTM, our product 
for horses, contains 3 grams 
of StemEnhance per 20-gram 
scoop.  StemEquine is 100% 
StemEnhance, blended with 
blackstrap molasses for a 
taste 
horses 
love, and 
to make 
the product 
easy to 
blend with 
the ani-
mal’s daily 
grain. 

Send your questions for Christian 
to the Editor via email to:                                 
editor@stemtechhealth.com. 

 

How does StemEnhanceTM 
differ from other AFA-based 
products? 

StemEnhance is a concen-
trate of the cyanophyta Apha-
nizomeon flos-aquae (AFA).  
AFA itself, in its whole form, 
has been in the marketplace 
for nearly three decades.  
Therefore, there are many 
AFA-based products available 
to the consumer.  These, in 
fact, include many products 
whose formulas I helped to 
develop over the years during 
my research on AFA.  Of all 
the AFA-based products cur-
rently available, however, 
only StemEnhance has been 
designed to have a quantifi-
able effect on stem cells.  
The uniqueness of this effect 
on stem cells is evident 

CAR  continued from page 1 

DIRECTOR LEADERSHIP CONFERENCE 
SEPTEMBER 7-9, 2007 

Hyatt Regency Newport Beach 

Newport Beach, CA 

First-rate Training in a Luxury Resort Setting.  Register TODAY! 
Register online at stemtechhealth.com/leadership.   

Space is limited! For Directors & up! 
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C O N G R A T U L A T I O N S  T O  F E B R U A R Y  A D V A N C E M E N T S !   

New Directors 

Karen & David Abbotts    
Visions International 

Margarite Betancourt 

Michael Callen 

Maribel Castro 

Chao Chu Chang 

Martie Clark 

Evelyn Edmundson 

Virginia Ellen 

Carmen Delia Flores 

Luis P. Gallardo 

Leika Garcia 

Patricia Giesen 

Jonathan Glass 

Kris Gwartney 

Marilyn Hamilton 

Midge Hemeyer 

Judy Hinds 

Benjamin Holloway 

John Hong 

Pat Hough 

Pat Hruska 

Kathy Hudlow 

Terry Kerr                             
TLK Wellness Inc. 

Joan Lanning 

Connie Lee                           
Lee & Associates 

Lyle Lenz 

Bette Luinstra 

Joey Maendel                    
Sturgeon Creek Colony 

L. G. Matos                          
Total Life Concepts 

Alex Medin                      
Health & Light Institute 

Daniel Mortenson 

Neil Nermoe 

Sean James Notaro 

Gary Ohashi                       
Chikara Massage 

Cristino J. Olano 

  STEMGEM ADVANCES           STEMGEM ADVANCES           
& NEW STEMGEMS!& NEW STEMGEMS!   

New Triple Diamonds 
Anna Gallman 

Enrique Martinez            
Dream Builders 
Mark Parsekian       

M.Parsekian & Associates 
 

New Double Diamond 
Olimpio Franceschi 

 
New Sapphire Directors 

Maxine Jensen 
Galen R. Maki 
Royden Riettie 
Alfred Waldner 

Cindy Yordy                        
VitalNutrition 

 

New Directors 

Anita Oosterbrink 

Lynn Peck 

Patricia Peterson 

Donna Phelps 

Carmen Prevatte 

Mildred Price 

Patricia Prudent 

Dagmar Reutlinger 

Ruben Rios 

Mayra Rivas 

Robert Rosado-Torres 

Edwin Rosas-Gaud 

John Sands 

Clarence Scanlan 

Ardie Schmidt 

Lillian Serrant 

Luis Silva-Luciano 

Robert L. Sprinkle 

Pashree Sripipat 

Dennis Suntken 

Mary Ruth Swope 

Dean Thompson 

Shelly Turner 

Mike Waldner 

Jim Wildt 

Terry Williams 

New Executive Directors 

Dr. Sharon Adams 

Carmen Cameron 

D & L Trust 

Robert Davis 

Marian Dubner 

Gladys Gesualdo 

Evelia Jiminez 

Eve-Marie Lucerne 

Luis Luciano 

Tammie McMahon 

Carlos Martinez 

Flor Medina 

E J Morris                                
E J Morris Marketing 

Peggy Sanchez 

Neil Stapelman 

Victor H. Stewart 

New Senior Directors 

James Bowan 

Alan Brown 

Patricia Cahill 

David Cameron 

Hector I. Diaz 

Ralph Gora 

Dan Griesenauer 

Jim Gwartney 

Christopher Hanks 

Jeanette Hannig 

Rita Hayes 

Mary Hindman 

Charles Holloway                
Holloway & Holloway 

Kylene Kinnischtzke 

Dr. Elwin Klein 

Patricia Kohl 

Alan Kvasnik 

Merle Lam 

Kee ae Lee 

Beverly Lenz 

Leona Malmquist 

Ed Medina 

David W. Myers 

Gail Niedzielski 

Michael Pipella 

Sage Daily 

Ralphie Sandassie 

Thomas Sanders 

Henry von Seyfried 

Nikki Spencer, LMT 

Loren Stockman 

Diane Tai 

William Vega 

Shirley L. Walker 

John Wiskur 

Victor Witf                          
Maxwell Colony 

Chieh Yeh 

 

REGIONAL MEETINGS  
Get on the Road and 
Build Your Business! 

They’re great opportunities 
to learn about business building 

from field & corporate experts, and 
they’re coming to you! 

Your registration of only    
US$10 brings it all to you! 

Go to stemtechbiz.com, follow the 
link to “Regional Meetings” and 

check the schedule.  Then register 
for a meeting in your area while 

space is still available.   

Don’t miss out!  

HealthSpan  Correction 
The Spring HealthSpan contains a 
typographical error that may lead to 
confusion.  In the Senior Manager 
Leadership Pak section (p. 13), it 
should say “Become a Senior Man-
ager immediately,” not “Senior  
Director.”  We regret the error. 



 To be honest, I’m still a 
little shocked that I’m driving 
a free BMW to meetings 
these days!  I did not have a 
clue that my name would be 
announced as one of the first 
three “winners” of the 2007 
Car Program.  I knew I was 
doing well, getting good 
checks, but qualifying for the 
car was a real surprise. 

I’ve been involved in net-
work marketing for 27 years.  
I’ve been successful and I’ve 
“lost my shirt” a few times.  
And the truth is that by 2005 
I had pretty much given up 
hope that I would ever find a 
company with real integrity.  
Then STEMTech came into 
my life, and everything 
changed. 

At first, I didn’t plan to 
build a business.  I ordered 
six bottles of StemEnhanceTM 
just to see if it could help me 
with some of my own health 

issues.  When I experienced 
some significant results, it 
occurred to me that StemEn-
hance is the perfect product 
for a nation full of Baby 
Boomers.  So I checked out 
the company and was im-
pressed with the down-to-
earth truth and integrity I 
found, and I was in business.  

Even then, I never 
dreamed that StemEnhance 
and STEMTech would allow 
me to “retire” by Thanksgiv-
ing, let alone that I’d be driv-
ing a free car in April!  Look-
ing back, I can analyze what 
worked for me.  And I tell 
people all the time, “If a blue-
collar guy like me can put his 
nose to the grindstone and 
make it to the top in this 
company, so can you!”   

First and foremost, I know 
that StemEnhance works.  
With this knowledge,  I have 
the confidence to go to the 
next level and be a business 

leader.  My 
approach is 
s i m p l i c i t y 
itself.  I begin 
in one of 
these tried-
a n d - t r u e 
ways: 

 I often  
ask “What 
are your 
plans for the 
rest of your life?”  (Based on 
a prospect’s response, I then 
know whether to talk about 
the product or the opportu-
nity first.) 

Or I say “If you like what 
I’m doing, I can get you 
started for less than $300, or 
as little as $25.”  (Generally, 
people can quickly see the 
benefits of going FastStart.)   

Always remember that 
AutoShip is the heart of your 
successful business.  This is 
true now more than ever 

F R O M  T H E  F I E L D  
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by Bruce Higgins, LifeStyle Dynamics 

before, of course, since building 
a foundation of AutoShip par-
ticipants can put you in a 
brand-new BMW, too.  Just 
think how it will validate your 
business when you pick up  
prospects and drive them to 
group meetings in your new car!  
I expect that STEMTech’s Car 
Bonus Program will foster de-
velopment and growth for all of 
us.   I hope I’ll be parking my 
BMW next to yours at the Fall 
Leadership Conference in New-
port Beach!   

 

F R O M  C O N C E P T  T O  D E L I V E R Y  by John W. Meyer, VP/Operations 

 In our two previous arti-
cles, we took StemEnhance 
from its origins in a pristine 
Northwest lake to our South-
ern California manufacturing 
partner, VitaTech Interna-
tional (VTI), where the      
StemEnhance formula is 
blended, encapsulated and 
bottled.   

 What happens next?  Once 
VitaTech has completed its 
part of the process, a VTI 
staff member notifies our 
San Clemente warehouse 
that the current product or-
der is ready for delivery.  
STEMTech Receiving staff 
and VTI set a delivery time.  

 When the delivery truck 
arrives at the receiving dock, 
a STEMTech staff member 
goes over the accompanying 
paperwork very carefully, 
checking to ensure that the 
bill of lading, packing list 

(with quantities), lot numbers 
and expiration date are all 
accurate.   

 When each pallet is 
unloaded, it is inspected to 
ensure that the paperwork 
and the delivered goods 
match, and that no damage 
has occurred during transit. 

 At this point, product sam-
ples are again taken.  (You 
will remember the quality 
control procedures for regu-
lar sampling included in the 
operations during harvesting 
and  manufacture, described 
in earlier articles.)  After sam-
ples are collected, the prod-
uct pallets are moved to the 
warehouse storage area, and 
the computerized inventory 
system is updated to reflect 
the day’s delivery.  All docu-
ments associated with the 
delivery are kept on file.  

 STEMTech’s in-house qual-
ity control staff conducts a 
product evaluation using the 
samples taken from the deliv-
ery, and records the results. 

 The product in inventory is 
now ready to fill orders from 
Distributors.  In the ware-
house STEMTech staff mem-
bers print the orders, pick the 
products and check for accu-
racy.  Packers box the orders, 
cross-checking each order 
again to ensure accuracy, 
and process the orders for  
delivery through United Par-
cel Service (UPS) or the U.S. 
Postal Service.  Once the 
order is in the hands of the 
delivery agent, Distributors 
receive an email with infor-
mation about tracking their 
shipment on its way from 
STEMTech to their doorstep. 

 As STEMTech grows and 

expands, the amount of product 
that moves through our ware-
house grows and grows.  Ware-
house staff members work Mon-
day through 
Friday filling 
your orders; 
and sometimes 
the high vol-
ume of orders 
necessitates 
Saturday work 
for order proc-
essing.  We 
don’t mind the 
extra work a bit… The more or-
ders you send us, the better we 
like it! 

 Next month we’ll take a look 
at Distributor Services and their 
important part in the story of 
StemEnhance… From Concept to 
Delivery.  

  



 Vitamin K is the little-
known vitamin with important 
functions in the body.  You 
will want to know about  this 
vitamin because AFA 
and    StemEnhance™ are 
both natural sources of  vita-
min K. 

 Vitamin K is a vital nutri-
ent for our optimal health. 
Many people are aware of 
vitamin K for its effect on 
blood clotting, but vitamin K 
is also important for keeping 
bones strong and attaining 
cardiovascular health.  It may 
play a role in the regulation of 
blood sugar, as well. 

 Vitamin K comes from the 
foods we eat;  but the major-
ity of active Vitamin K in our 
bodies comes from the 
friendly bacteria in our intes-
tines.  Biochemically (as with 
most vitamins), vitamin K is 
actually a group of mole-
cules. Plants synthesize one 
group of these molecules, K-
1, and it is this form that is 
also the predominant circu-

lating form. Some plant 
sources of K-1 are 
AFA,   StemEnhance, leafy 
green vegetables, cauliflower, 
broccoli, cabbage, kale, spin-
ach, and brussel sprouts.  A 
single serving of cooked dark 
green vegetables can provide 
more than the recommended 
daily allowance (RDA) of Vita-
min K, which is 80 micro-
grams (mcg). StemEnhance 
has approximately half the 
RDA  (about 40 micrograms) 
of Vitamin K in two capsules. 

 The natural bacteria of 
the large intestine synthesize 
another group of vitamin K 
molecules, K-2.    K-2 is also 
found in chicken, egg yolk, 
butter, cow’s liver and fer-
mented soybean products 
such as natto.  Very little 
vitamin K is actually stored in 
the body, and there is no 
known toxicity from even high 
amounts of vitamin K. 

 Vitamin K is involved in 
helping certain proteins be-
come biologically active. 

These proteins include many 
of the coagulation factors 
that are involved in blood 
clotting. Without vitamin K, 
these coagulation factors will 
not be active; therefore, they 
will not be able to do their job 
of helping blood to clot. 

 With certain medical con-
ditions, physicians use drugs 
like Coumadin® or Warfarin 
to create a situation in the 
body where the blood is ab-
normally thin. These medica-
tions work by decreasing the 
activity of Vitamin K in the 
body, thereby increasing the 
amount of time it takes to 
form a clot. When a physician 
is monitoring a patient’s con-
dition to determine the cor-
rect dosage of Coumadin, it is 
important that the amount of 
vitamin K in the person’s diet 
is consistent. 
 Sudden increases in Vita-
min K may decrease the ef-
fect of Coumadin. On the 
other hand, greatly lowering 
your intake of Vitamin K 

V I T A M I N  K …  V I T A L  F O R  N U T R I T I O N  
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  by Dr. Donna Antarr, VP/Training & Product Development 

could increase the effect of 
Coumadin NOTE: It is impor-
tant that 
you al-
ways com-
municate 
with your 
physician 
about 
changes 
in your 
diet and/
or any supplement intake.  

 Vitamin K is important for 
many physiological functions, 
including support of healthy 
blood clotting, strong bones, 
cardiovascular health and 
healthy blood sugar.   Taking 
two capsules of StemEn-
hance provides about half the 
amount of Vitamin K you 
need daily. It’s an all-natural 

source of this vital nutrient.  

Previous month’s ranking shown 
in parentheses. 

T O P  T E N  S T A T E S ,  T E R R I T O R I E S  &  P R O V I N C E S  

FEBRUARY 
First Place California (1) 

Second Place Florida (3) 

Third Place Puerto Rico (4) 

Fourth Place Minnesota (2) 

Fifth Place Washington (8) 

Sixth Place Arizona (7) 

Seventh Place New York (6) 

Eighth Place Texas (5) 

Ninth Place Hawaii (9) 

Tenth Place Ontario (-) 

First Place California (1) 

Second Place Florida (2) 

Third Place Puerto Rico (3) 

Fourth Place Minnesota (4) 

Fifth Place Texas (8) 

Sixth Place Hawaii (9) 

Seventh Place Washington (5) 

Eighth Place Arizona (6) 

Ninth Place New York (7) 

Tenth Place Ontario (10) 

MARCH 

Congratulations to Texas and Hawaii. 
Each moved up THREE positions!   

Position Watch for April: Oklahoma, 
Oregon, Wisconsin, Missouri, Indiana 
& Alberta are closing in on # 10. 



 W i t h  o u r  n e w l y -
introduced WealthBuilders 
SystemTM (WBS), you have all 
the tools for a system that 
supports the work you do to 
succeed.  You don’t have to 
know all the answers to ques-
tions about Aphanizomenon 
flos-aquae.  All you need to 
do is this: Get people in front 
of your system!    

 Using the WBS accom-
plishes two important things:  
First, it provides the informa-
tion about StemEnhanceTM 
and STEMTech that gener-
ates excitement in your pros-
pects.  Second — and maybe 
even more important — the 
system itself shows people 
just how simple a STEMTech 
business can be.  Prospects 
can see that they can do this 
business and do it right… 
beginning with their  first day!  

 Please take time today to 
check out the WBS at 

 We hear it over and 
over… Network marketing is 
a hard business!  People 
want to succeed, to make it 
to the top echelon in a first-
rate company, but too often 
they see this sort of success 
as an impossible dream.  
Why is this? 

 I believe that one big 
reason that some people do 
not succeed in network mar-
keting is that they are not 
working with a system that 
can be duplicated.  The truth 
is that people are not dupli-
cable.  Some are “natural” 
superstar enrollers or pre-
senters.  If that’s not you, 
trying to be someone you are 
not can stall your success. 

 The good news is that 
you can succeed with a sys-
tem that can be duplicated.  
And even better news?  
STEMTech has that system!  
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wealthbuilderssystem.com.  I 
know you will find it chock-full 
of features and benefits for 
your business growth.  Here 
are a few of the terrific fea-
tures & benefits of the WBS: 

•  You have a professional 
site that presents the 
STEMTech opportunity 
legally, qualifies your pros-
pects, and works for you 
24 hours a day. 

• The WBS introduces the 
StemEnhance story for you 
AND automatically follows 
up with an email message 
to your prospects. 

• A secure online shopping 
experience gets those first 
bottles of product or lead-
ership paks into people’s 
hands quickly and easily. 

• You have detailed tracking 
of visitors to your site AND 
you can even chat with 
them LIVE! 

W E A L T H B U I L D E R S …  T H E  N A M E  S A Y S  I T  A L L !  by George Antarr, VP/North American Markets 

• You can track your advertising 
and see what’s working best. 

• And, best of all… The WBS 
gives your prospects the oppor-
tunity to join 
your busi-
ness online, 
with a sim-
ple sign-up 
procedure. 

 How easy 
is WealthBuild-
ers for you to 
use?  If you 
can send an 
emai l ,  you  can do the 
WealthBuilders System!  Log on 
to the WealthBuilders site today 
and get started.  Make sure to 
have your sponsor’s WBS I.D. 
number handy, because you’ll 
want to participate in the “3-and-
it’s-free” program.  You’ll find 
complete details about the WBS 
and “3-and-it’s-free” when you go 
to wealthbuilderssystem.com.  Do 
it TODAY and build your wealth!  

fore we know it, the new 
things will become second-
nature to us all.  Please note: 
The April 12th conference 
calls with training on the new 
Back Office have been re-
corded.  You can hear this 
valuable information 24/7 by 
visiting the conference call 
page on our website.  

 Now that our migration to 
the new software is com-
plete, we request that you log 
into your Back Office and 
check all your information for 
accuracy.  Ensure that the 
system has correctly trans-
ferred your name, address, 
ship-to address, AutoShip 
orders, payment methods 
and direct deposit informa-
tion.  You can make Back 
Office updates yourself or 
email us with any challenges. 

 Good news:  You can now 
make your own placement 

DISTRIBUTOR SERVICES 
by Brianne Rogers & the Team  

 

 How happy we were to 
see all of you at our First 
Annual Convention!  It was a 
fun-filled, busy time for all of 
us.  Now we look forward to 
seeing you again at our Lead-
ership Conference in Septem-
ber.  For those of you who are 
working to achieve Director, 
we wish you great success… 
We would love to get to meet 
you in Newport Beach!  

 We send our congratula-
tions to Bill & Caroline Loh-
meyer, Izzy Matos and Bruce 
Higgins for earning the first 
BMW’s in our Car Bonus Pro-
gram.  We can’t wait to see 
photos of those beautiful 
STEMTech-wrapped cars! 

 Please have patience 
with our new software, as we 
all get acclimated to it.  Be-

sponsor changes for a new 
enrollee within the calendar 
month of enrollment.  Use 
the “Waiting Room” in your 
Back Office for these 
changes. 

 Finally, you know we love 
product testimonials!  Send 
your personal stories about 
StemEnhance and our new 
pet products to us via email, 
fax or “snail mail.”  
 

INFORMATION & THE WEB 
by George Tashjian, IT Director  

  

 As you have noticed, we 
have many changes to our 
STEMTech website.  Our site 
now sports a Global “splash 
page,” which will eventually 
allow you to target and mar-
ket to customers in different 
markets.  The sites will be in 
several languages, so your 
customers can learn about 
your business in a language 

they are comfortable with.  

 We are continuously 
working on making the back 
office more user-friendly.  We 
have designed it with lots of 
great features which will be 
gradually made live to you. 
These new features will help 
you keep track of your busi-
ness growth and make the 
most of our terrific compen-
sation plan.   As we put the 
finishing touches on these 
features, your Back Office 
continues to improve. 

 Thank you all for your  
patience as we complete the 
tedious migration process.  
Soon the usability and aes-
thetics of our new system will 
make all the long hours of 
hard work and your patience 
very worthwhile!  

 

F R O M  S A N  C L E M E N T E  
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New Senior Directors 

Luella Klassen 
Jon Krasselt                       
Plan-It Earth 
Roy Kupsinel 

Rima Laibow, M.D.             
Nat’l Solutions Foundations 

Connie Lee                           
Lee & Associates 

Joey Maendel                     
Sturgeon Creek Colony 

Alison Magallon 
Enrique Martinez-Munoz 

Cristino J. Olano 
Marilyn Patrick                    

Life Enhancing Technologies 
Bob Place 

John Polzer 
Mayra Rivas 

Gladys Rodriguez 
Vernon Silva 
John T. Smith 
Janice Stetina 

Val Strom 
Dennis Suntken 

Nancy Teng 
Gabriel Torres 
Shelly Turner 
Janet Veltri 

Larry Weiland, Jr. 
Terry Williams 
Janet Wright 
Bo tin Yeh 
Bo yen Yeh 

T C Yeh 
Chunmo Yoon 

C O N G R A T U L A T I O N S  T O  M A R C H  A D V A N C E M E N T S !   

  STEMGEM ADVANCES           STEMGEM ADVANCES           
& NEW STEMGEMS!& NEW STEMGEMS!   

New Triple Diamond 
Dewey Lyden 

Arh, Incorporated 
 

New Double Diamonds 
Susan Darbro                    

Better Health, LLC 
Salud Ideal 

Donald Miller 
Robert J. Rogers, M.D. 

Elisha Faith Rose 
 

New Ruby Directors 
Maxine Jensen 

Peggy Zumbaum 
 

New Sapphire Directors 
Carmen Cameron 

Marian Dubner 
Venustiano Jiminez-Lara 

Ann Limacher 
Luis Luciano 

Leona Malmquist 
Irene Masci 

Delta Sawyer 
Victor H. Stewart 

Nardo Verano 

New Executive Directors 

Sandra Bair 

James Bowen 

Clive Campbell 
Shirley Clark 
Rob Cranston                  

Rhino Holdings, Inc. 
Ellie Drew                           

Inst. For Conscious Change 
eGlobal Healing, LLC 

Sarai R. Gonzalez 
Troy Griffin 

New Executive Directors 
Marilyn Hamilton 
Wanda M. Harrell 

Gregory I. Hendrick            
G&J Hendrick Consulting 

John Hong 
Bruce Melmer 
Marjorie Neal 

Edward Nelson               
Ocean of Gratitude 

Gail Niedzielski 
Suzanne Oravsky 

Cesar Edward Quinones 
Carol Sears                       

Better Living Enterprises 
Simply Healthy Life 
Susan Strandberg 
Shirley L. Walker 

Ken White 

FIRST 
PRESIDENT’S CLUB 

DIRECTORS 
Ian & Melony Davies 
Meli, Incorporated 

New Senior Directors 

Karen & Daniel Abotts      
Visions International  

Donna Anderson 
Carol Barnes 

Daniel C. Brawn 
Jeffrey Bright 

Natalia N. Brown 
Shang Ling Chen 

Mavis Coppe 
Julia Disney 

Anita D’Onofrio 
Katie Earnes 

Arthur J. Fedor 
Ron Fleming 

DeWayne Flint                 
House of Flint  

Randall Foreman 
Frederick Funk 

Joanne Giesbrecht 
Peggy Gifford 

Jonathan Glass 
Andrea Hare 

Midge Hemeyer 
Pat Hruska 
Alma Imhoff 

Janice A. Irvin 
Kimberly Iverson 

New Directors 

Darla Anastasi 
Miguel A. Arrieta 
Leslie L. Baldwin 

Zach Barnea 
Sean Bayless 

Georgia Blantz 
Dr. Alan D. Bortnick 

Marit Braemer 
Rosea Brandt 

Patricia Breedlove 

New Directors 
Mikaela Bright 

Kelly Briske 
Albert Broniola 
David J. Brown 
Amanda Budde 

Warren Bush 
Charles Chambers 
Marcelino Chavez 

Eduardo Colon 
Edna Contreras 

Maria E. Cuadros 
Allen Curley 

Joan Dawson 
Robert E. Day                 
Health Choice 
Caren Dearyan 

Lisandra Delgado 
Sandra Dellabella 

Paul Edwards 
William Ehrsam 
Denese Fischer 
Karen Friesen 
Brenda Funk 
Marilyn Gang 
Don George                      

Word for Today 
Julia Go 

Tyra Guard 
Richard Herfurth 
Ronald C. Hodes               

Stem Cell for Life, Inc. 
Marlene Holley 

Dona Hope 
Janice Iverson 

J. Jesus Jiminez-Lara 
Royal Johnson 
Thomas King 
Larry Krieger 

Joseph LaVolpa 
Evette Lawton 
Pierre Leblanc          
608581NB Inc. 

Lily Y Lee 
Den Liambs 
Cindy Lowe 

Ricci Marcano 
Joseph Masci 
Master Health 

Joan McDaniels 
Phil McDrummond 

New Directors continued on  p. 8 



1011 Calle Amanecer 

San Clemente, CA 92673 

Phone: (949) 542-8600 

Fax (949) 542-8617 

 

“http://www.stemtechhealth.com” 

             www.stemtechhealth.com 

S T E M T E C H  
H E A L T H S C I E N C E S ,  I N C .  

H E L P I N G  T H E  B O D Y  T O  H E L P  I T S E L F  

Check your new Back Office daily! 
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IS IT TIME TO RENEW YOUR DISTRIBUTORSHIP? 

Each year on the anniversary date of your enrollment as a STEMTech distributor, you must RENEW your distributorship.  The fee for  
Annual Renewal is US$25.  If you have not arranged for an automatic renewal of your distributorship, it is your responsibility to remit 
your renewal fee to STEMTech on or before your anniversary date.  You may renew by mail or fax OR contact Distributor Services to 
renew by phone using a credit card.  You may also renew your distributorship in your Back Office by going to www.stemtechbiz.com. 

New Directors 
Ethel McFarlane 
Norma Mcleod 
Michael Meyer 
Jane Miyahira 

Paki Myers 
Philip Nasca 

Dorothy Nolte 
Dr. Barry Nutter                

Holistic Healing Ltd. 
Cindy O’Neill 

C O N G R A T U L A T I O N S  T O  M A R C H  A D V A N C E M E N T S !   

Continued from p. 7 

New Directors 
Donald L. Palmer 

Sal Perez-Cervantes 
Gary A. Pietz 

Janice Pinkston 
Kampol Poophawatanakij 

Ljiljana Jereb 
Pureway Studio  

Dennis L. Rogers 
Kelvin Rutten 

Joydie Samuda 

New Directors 
Cathy Jo Sawyer 
Sherry Seaver 

Francis Serrano                
Lotus Pond Press LLC 

S ShaNoan 
Harriet Shoup                    

Sunray 
Lee Smith, Jr., M.D. 

Victor Spektor 
Melody Sterbeck 

New Directors 
Dr. Jerome Stern 

Grace Su 
Juan-Jaime Suarez-Silva 

Lighthouse Usa 
Nandy Verano 

Ivan Wang 
Sharon Watson 

Julian Xue 
Woojung Yoon 

THIS SPOT’S LEFT FOR YOU! 
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